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**PRESS RELEASE**

Thomas Tallis School in Greenwich is recognised for Creative Learning Practice in latest Ofsted report 
Ofsted recognises the benefits of Creative Partnerships and creative learning practices in its latest report: ‘Learning: creative approaches that raise standards’

Thomas Tallis School in Greenwich, a Creative Partnerships School of Creativity has been recognised for its outstanding approach to creative learning in Ofsted’s latest report, ‘Learning: creative approaches that raise standards’. The school was surveyed as part of the report which shows that creative learning practices in schools are improving standards and pupils’ personal development.

Ofsted visited 44 schools for the report and found that almost all were using creative approaches which had a “perceptible and positive impact on pupils’ personal development and on their preparation for life beyond school”. Eighteen of the schools visited are Creative Partnerships schools. Ofsted remarks that Creative Partnerships schools have seen “notable improvements in their levels of achievement and in measurable aspects of personal development, such as attendance”; whilst school leaders were confident about the value of the programme and it’s impact on teaching and learning. 
Rob Thomas, Headteacher at Thomas Tallis School, commented: “We are delighted to be recognised in Ofsted’s new report and are pleased that this report identifies what we see happening in our school every day: that creative approaches to learning raise attainment levels, improve attendance and increase pupil motivation. As a Creative Partnerships School of Creativity, we will continue to further develop our teaching and learning practices to help to shape future education policy and practice.”
Commenting on the report, Paul Collard, Chief Executive of Creativity, Culture and Education (CCE), the new national organisation which manages Creative Partnerships, said: “The work of Thomas Tallis School and Creative Partnerships, the government’s creative learning programme, is recognised positively in the report. Independent research reinforces the benefits of creative learning approaches, showing that young people who attended Creative Partnerships activities made, on average the equivalent of 2.5 grades better progress in GCSE and an educationally significant impact in the reduction of truancy*. To date Creative Partnerships has impacted on nearly 1 million pupils in England, including those pupils at Thomas Tallis School, but we would like the benefits of creative learning to be experienced by all children across the country.” 
Creative Partnerships has worked with nearly 5,000 schools across England, from Key Stage 1 to 4. The programme fosters innovative long-term partnerships between schools and creative professionals, including artists, performers, architects, multimedia developers and scientists. These partnerships inspire young people, teachers and creative professionals to challenge how they work and experiment with new ideas.

Date: 15 Jan 2010



Ends

For more information and to arrange interviews please contact:

Sarah Scott, PR & Media Manager at Creativity, Culture and Education on 020 7420 5423 or email: sarah.scott@cceengland.org

Notes to Editors:

* Statistics from: ‘The longer-term impact of Creative Partnerships on the attainment of young people: Results from 2005 and 2006’, National Foundation for Educational Research, September 2008.

Creative Partnerships (www.creative-partnerships.com):

Creative Partnerships is the Government’s creative learning programme which has worked with over 940,000 young people and over 90,000 teachers by fostering long-term partnerships between schools and creative professionals to inspire, harness the potential of creative learning and experiment with new ideas. Managed by new national organisation, Creativity, Culture and Education (CCE) (www.creativitycultureeducation.org), the programme was launched in 2002 and has worked with nearly 5,000 schools across England, from Key Stage 1 to 4.

Creativity, Culture and Education (www.creativitycultureeducation.org):

Creativity, Culture and Education (CCE) is the new national organisation which aims to transform the lives of children and families by harnessing the potential of creative learning and cultural opportunity to enhance their aspirations, achievements and skills. Our vision is for children’s creativity to be encouraged and nurtured in and out of school and for all children to experience and access the diverse range of cultural activity in England because these opportunities can have an enormous impact on their life chances.

CCE delivers the following cultural and creative programmes and initiatives:

· Creative Partnerships – the Government’s flagship creative learning programme: www.creative-partnerships.com 
· Find Your Talent – the Government’s pilot cultural offer for all children and young people: www.findyourtalent.org 
· Shine – the annual celebration of the talent of all children and young people: www.shineweek.co.uk
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